Hey, I'm Hamza —
a designer based in
northern California.

I’m a hybrid visual and experience designer and leader with experience solving

problems for some of the largest brands in the world. ’'m obsessed with user-

centered design, typography, design systems, and sweating the small details.

Being hands-on designing is my happy place, but | also lead and mentor a team
of designers at a global agency across multiple countries and time zones. In the
agency environment I've worked with a wide (and wild) variety of team sizes and

structures, and have become really good at finding common ground among

diverse personalities and stakeholders.

I'm most comfortable with a proven workflow of research, definition, design and
testing using tools including Figma, Sketch, G-Suite, Photoshop, InDesign,

lllustrator, Office, Confluence & JIRA.

When I'm not designing you'll find me playing around with cameras, cars and

my kids — sometimes all at once.
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<«— What’s with the car?
| am obsessed with old terrible cars and
keeping them alive and recently painted
(by hand!) a livery onto this car from the
80s and then drove it on a rally 3000 miles

across ldaho, Oregon and California.



Experience

Associate Design Director

Publicis Sapient
July 2015 — Present

Creative Director

Astound Commerce
July 2014 — July 2015

Art Director

Astound Commerce
August 2012 — July 2014

Instructor

Academy of Art University
2010 — 2013

Sr. UX & Interaction Designer

Goorin Brothers, Inc.
September 2010 — August 2012

Sr. Web Designer

Design Within Reach
August 2008 — September 2010

For additional details please visit

http://linkedin.com/in/hamzaelfalah

Independent Designer

Self-Employed
2004 — 2008

Graphic Designer

Sage Productions
Jan 2004 — May 2007

Instructor

Gateway School
June 2002 — September 2004


http://linkedin.com/in/hamzaelfalah
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Support

Shop Member Benefits

Verizon

Role: I
ole: Lead Designer, managed two
Ul leads and two UX leads and 2

Junior Ul Designers and 2 Junior

>

astestinthe game.
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gaming accessores. —

GenAl, Web, App,
& Conversational



Verizon @ Overview

Our Verizon account is a large engagement — | am leading three tracks of experience work under
the Turing Initiative which is exploring integrating GenAl into all aspects of Verizon’s business.
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NextGen Flagship Digital Concierge Personalization

Re-imagining the flagship verizon.com as a This effort is part Al-assistant and part This is an ongoing strategy exercise to define
highly personalized, Al-driven experience that defining a Conversational Design Library what is true personalization at Verizon,
knows, understands, helps and surprises each for the entire organization to leverage. pushing it beyond performative — and to sell

individual customer. it into all business groups.
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The fastest in the game.

Play to win with America’s fastest 5G network.

Unlimited Plus s

The right plan to help you outpace the competition with
ultra-low latency, speeds 10x faster than 4G LTE, and the $45/mo Get started with Unlimited
best coverage of any carrier in the Portland area.

Included in this plan, just for you.

All the gear you Get inon the action.
need, allright here. Get Xbox Game Pass
Exclusive discounts on Ultimate onus.

gaming accessories.

[ /, l( ~ '\‘-:‘

Verizon NextGen

Unlimited Plus Plan

-

$85/mo

ir;‘ iPhone 15Pro1TB

Apple iIPhone 15 Pro startsat$2777/moor$999 The iPhone guaranteed to up your game.

Thisis our expert pick for gamers like you.
* % % W ¥ (3812 reviews)

PHONE

iPhone 15 Pro

[he A17 chipis the latest in mobile g

ming.

COLOR

Natural Titanium . @

STORAGE

1TB

Storage for all the DLCs you can ever imagine.

Do you have a trade-in?

Get aninstant credit today.

The iPhone 15 Pro.
A monster win for gaming.

The six-core A17 Prois an entirely new Pro-class GPU
enabling games not seen before on any smartphone.

Get started with Unlimited

On NextGen we have two goals: a new visual design built on top
of an Al-powered personalization engine for the flagship
Verizon.com and simplify a complex and lengthy purchase flow.




Dow
Jones

Role: Lead Designer, with a UX lead

and one Junior Designer

App & Conversational Al

WaJ

Get News Your Way

Begin personalizing with our assistant

EXCLUSIVE ‘ g& =

America’s Biggest Bank IS8 " L

Growing the Old-Fashioned "% Fl

Way: Branches

Latest Headlines Explore Latest -

Mother of Michigan School Shooter
Ethan Crumbley Found Guilty of
Manslaughter

(® 5minRead 37 minago 6 [

The Sudden Sale of the Baltimore
Orioles Left Behind Some Loose Ends

(@ 5minRead 0 [

Explore World -

Europe’s Green Agenda Collides With
Geopolitical, Economic Reality

iy M ®

Market Profile

WNJ

LIVE COVERAGE FEED ® 5minread

Eli Lilly Is Worried
That the Novo-
Catalent Deal Could
Dent Its Ability to
Make Drugs

By Peter Loftus

Updated Feb. 8, 2024 at 3:31 pm ET

M 0 N AA 0

Eli Lilly executives are worried a deal to
expand Novo Nordisk’s weight-loss drug
production might hinder their own
capability to get drugs to customers.

On Tuesday executives told analysts they

Get Instant Insights

Summarize with our assistant

helps produce certain Lilly products. Novo

a & e ®

My WSJ Market Profile

Market

My Watchlist

AAP

Apple Inc

ADBE

Adobe Inc

GOOGL

Alphabet Inc Class A

META

Meta Platforms Inc

NFLX

"\ “,H]' ne

Market Overview
Stocks
DJIA S&P 500 NASDAQ

Get Market Insights

a Xia ~

Home MyWSJ Market




My team was tasked with a
fresh take on the WSJ app —
blending its rich heritage with
a modernized design language
and customer-centric
experience that caters to a
rapidly changing audience.

This included a dynamic,
personalized, and Al-driven
WSJ experience that
integrates the power of story,
data, and analysis available
across Dow Jones' portfolio to
help professionals thrive.

A look at the new article view.

LIVE COVERAGE FEED O S5minread

Eli Lilly Is Worried
That the Novo-
Catalent Deal Could
Dent Its Ability to
Make Drugs

By Peter Loftus

Updated Feb. 8, 2024 at 3:31 pm ET

M (o [l AA [

Eli Lilly executives are worried a deal to
expand Novo Nordisk’s weight-loss drug
production might hinder their own
capability to get drugs to customers.

On Tuesday executives told analysts they

Get Instant Insights

Summarize with our assistant

helps produce certain Lilly products. Novo

0 & % ®

Home My WSJ Market Profile

EXCLUSIVE

Health-Insurance
Costs to Rise 6.5% or
More Next Year

(® 5min Audio

Personalized content can be
viewed in a full screen, bringing
focus to only the key points

needed at any given time.

Wall Street Journal | Mobile App

WaJ

Get News Your Way

Begin personalizing with our assistant

—laig.
< \\.‘: |
America’s Biggest Bank Is™
N : N \" ]
Growing the Old-Fashioned =
Way: Branches

Latest Headlines Explore Latest -

) Mother of Michigan School Shooter
4 per=®  Ethan Crumbley Found Guilty of
&% . Manslaughter

(@® 5minRead 37minago B O

The Sudden Sale of the Baltimore
.Y Orioles Left Behind Some Loose Ends

A5
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¥ (© 5minRead B O
Explore World -

Europe’s Green Agenda Collides With
M Geopolitical, Economic Reality

0 & N ®

Home My WSJ Market Profile

The personalized My WSJ
experience. The assistant tailors
the experience based on the

reader’s preferences.



Personalize Your
Experience

What topics are you interested in
learning more about?

W

Latest Personal Finance

What industry are you in?

(Advertising & Marketing Services)

CEducation) <Energy> CFood & Drink>

Pharma & Life Sciences Utilities
(Aerospace & Defense> <Techno|ogy>

Ask a question \9,

The assistant tailors the
experience based on reader’s
preferences and suggests other
sources in the ecosystem.

Daily Updates

Get up to speed on the news that matters
to you most. Choose audio, video, and
duration and we’ll handle the rest.

What length would you like the
update to be?

<5 Minutes) (15 Minutes)

30 Minutes

Great, what format do you prefer?

Your 30 minute audio update will be
ready tomorrow.

Ask a question \lll;

Front page news is compiled,
summarized, and custom
tailored into a Daily Update that
seamlessly fits into their day.

X

Market Insights

I've created a summary of relevant
recent news based on your watchlist.

Market insights:

* Meta Platforms shares were declining
on Monday after the company made
history with the biggest-ever one-day
gain in market value last week.

» Nike has said cost savings will be used
toinvestininnovationin areas like its
women’s business and Jordan and
Running brands. Investors show
skepticism with this strategy as Nike
stock drops.

Meta Platforms Stock Dips, Nike's stock drops as plant

Apple Edges Higher, and Other almost 1,700 jobs highlight
Tech News Today for new strategy
5h ago * Barron’s 7h ago » MarketWatch

What else can | help you with?

Insights on Facebook Insights on Nike
CStocks to watch)

Ask a question Jll;

Wall Street Journal | Mobile App

 ——

Instant Insights X

| found more news and market insights
related to Eli Lilly

4§ Wegovy Maker to Boost
Production Capacity With
Multibillion-Dollar Deal

o Eli Lilly And Co (LLY)
1 e 740.16 USD (+4.48)

Source: MarketWatch

What else can | help you with?

Summarize this thread

Ask a question \?;

Users who don’t have time for in-depth research can get a summary

of key points, helping them feel prepared and stay informed. The

assistant can retrieve key insights from the article, related news,

and a full summary of the thread.

X

Career Coach

Welcome, Kacey. Let’s set up your
growth path. Tap, type, or dictate
topics you are interested in. Here are
a few suggestions:

Networking (Management)
Tech tools Productivity

Are you interested in attending
networking or pharmaceutical

industry events?

Great. | can leverage WSJ coverage
and insights to recommend specific
events tailored to your interests and
goals.

Inthe meantime, I'll collect articles on
networking and productivity for you.

Ask a question \lll;

Readers set up their interests and
learning goals with the Al Career

Coach which sends articles and events

that match their goals and interests.



Spirit
Airlines

Role: Principle Designer, worked with two

junior Ul designers and one UX designer.

App, Web, Kiosk
& Design System
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Get an Uber for 15% off now.
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| started by building Spirit a global design system that has since grown to span multiple
touch points including their native mobile apps, web and in-airport kiosk experiences.
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BOOK MY TRIPS CHECK-IN FLIGHT STATUS SAVERS CLUB DEALS HELP SIGNIN &

=7

- e - Book a flight
The beaCh | @ Round Trip One Way Multi-city

H

| . -
. ; § 7
ok o ~ isreadyto A em g T
Select City Select City
see you now - »
Bt f Sat, Oct 4 - Mon, Oct 6 =::)

Travelers

Spirit has 100’s of daily 5 % e 1 Adult, 0 Children &
flights to the worlds best S
destinations.

e Oakland to Cancun

sHow FARES IN @ Dollars Points

SEARCH FLIGHTS

Sep 4,2020 — NK1234

Ub Need a ride to your hotel?
er Get an Uber for 15% off now.

THINGS TO DO IN CANCUN

—_——

T L

Kavaking with a Ponular Dining
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ADD PAYMENT METHOD s Dates = FILTER SORT 09:41 —.n?--

22z Sat, Oct 4 - Mon, Oct 6

’, £ Flight Search Results
s
2 FLIGHTS FLL- DEN 2 Adults, 1 Child, 1 Infant
STANDARD FARE - $110.89 g w
-~ $§79.00
_ Cancun from™ e
$9 FARE CLUB - $79.89 o $32 B Q Oakland to Cancun
ON TINE Sep 4, 2020 — NK1234
Card Number
DEPARTS ARRIVES
n 3 Label X SHOW MORE 7:00pm 8:35pm
GATE TERM GATE TERM
AB0O9 AB - -
DEPARTS ARRIVES ' .h
2:15am 3:50am : q
Nonstop : ‘
R : Y . %\ Travel Dates
FLIGHT DETAILS = ! !
' i October 2021
4 left at : E s M T w T F s
s 49 SAVERS CLUB : ! NK6622 NK124 e
Make default payment method ' ’ o O ) $87 <
! ' FLL PBI DEN s B 7 s 9 10 u
4 left at Skl $112 4 $156  $96  $196  $192  $210
$79 STANDARD : 12 13 14 15 16 17 18
A d d Promo CO de ‘ $112  $132  $156 $96 $85 $85 $210
E. 19 20 21 22 23 24 25
[ EDIT ADDRESS ] $112 $132  $156  $156  $196  $192  $210
26 27 28 29 30 31
$60 $132 $156 $156 $196 $192
@) 319 m November 2021
m 5 A& O &
Depart Return
m Sat, October 4 Mon, October 6
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Mobile app was the
first project that set
the bar for the rest of
the organization.

The initial priority was taking
something disjointed and broken,
fixing key accessibility issues, and
then building out a set of core
building blocks to take us forward.

Moving from the home screen,
through the booking flow, and then
finally touching ancillary pages
(account, settings, etc.)




Spirit Airlines | Mobile App

¥ AN &
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4 da s to Select Your Seats
y

soak up ) -

the sunin -

Cancun? | }

Go to trip check-list
¥ Oakland, CA (OAK)

Miami, FL (MIA)
Q Oakland to Cancun 5

ON TIME Sep 4, 2020 — 7:00pm |
BEH Sat,Oct4 — Mon, Oct6 B 10

() Travel Advisory: Hurricane lan 2 2Adults $10 $10

SEARCH FLIGHTS $10 %10  $10
Earn rewards and status .

faster with the Free Spirit®
Travel More Mastercard® : $10 $10 $10

| -
Where to next? OAK - MIA

BIG FRONT SEATS UP TO 11 IN MORE LEGROOM

FLIGHT DEALS FROM OAKLAND $10 $10 $10

~ L
~ =

Wi-Fi now available on Check out our Y iR han ™ = i f
your flight Sips & Snacks menu = gl T dn i r e $10 $10 $10
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Spirit Airlines | In-Airport Kiosks

e m -

Following the success oy e
of mobile app, the

airport kiosk team

asked me to redesign
both the check-in and
self bag drop kiosk
experiences.

-

e Al
ket Favica
wariguesey by
R T
Al WL o

it's go time »
-

This included doing some user

research, observation and
interviews at various airports
across the country to discover
pain points that weren’t
immediately clear in the limited

analytics available at the time.




Spirit Airlines | Web Redesign

IN  FLIGHT STATUS spirit SAVER$ CLUB ~ DEALS  HELP  SIGNIN

: Book a flight
> el @® Round Trip One Way Multi-city

y

3 VACATION From (—_) TO

Select City Select City

=
Dates amta
Sat, Oct4 - Mon, Oct 6 222

Travelers ®
1 Adult, 0 Children s

pirit has 100’s of daily
ights to the worlds best

sHow FARES IN @ Dollars Points

estinations.

t Deals from Chicago cuunc: ocarion

Next up was tackling
web, starting with the
homepage. After
successfully increasing
the number of guests
pushed into the booking
funnel, | moved on to
the remainder of the
booking flow.

MYTRIPS  CHECK-IN  FLIGHT STATUS spirit DEALS  HELPCENTER  SIGNIN &  ESPA
W Your Itinerary $188.78 Vv
o o © o °
light Passengers Bags Seats Options Jayment Confirmation
Add On Trip OPtions Make the most of your getaway with these special deals.
SHORTCUT SECURITY MEAL PURCHASE
Skip through security Meal Purchase
Skip the line and get access to a dedicated lane Skip the line and get access to a dedicated lane
atthe airport atthe airport

et -] ies ==

H v

SHORTCUT BOARDING SHORTCUT SECURITY FLIGHT FLEX
Get on the plane faster Skip through security No penalty changes
Priority boarding and access to the averhead bins Skip the line and get access to a dedicated lane at the Modify your Right for free up to 24 hours before its
airport deparnure

$00.00 -1 [ oo | $20.00 ..o, oty [ oo | $20.00 ..o 4o [ o0 |

$C) vouve saveD $02.34 ToBAY SO POl CONTINUE TO PAYMENT

MYTRIPS  CHECKAN  FLIGHT STATUS spirit DEALS  HELPCENTER  SIGNIN &  ESPA
> > 5 ° W vYour Itinerary $252.18 WV
Pay Monthly From $25/mo @
light Passengs Bags Seats Option: Payment Confirmatior 0% APR Available
Savers Club Save$22.00
Choose Your Seats

fyou don't select a seat, we'll assign random seats at check-in

Skip Selection

. BIG FRONT SEATS UP TO 11 IN. NORE LEGROOM
Flight1of2 — DEN- LAS 31 15m
c
14B) Middle 10
$34 $34 (148) i $
J5  John Smith e !
s34 s34 e
¢€s  Cindy Smith Choose Seat A 8 c
ASSIGN TO JOHN
$10 $10 810 _
$10 $10  $10 ¢ $10  $10 §10
$10 & 10 410 $10
$10  $10 S0 $10 S0

$10

MYTRIPS  CHECKIN  FLIGHT STATUS spirit DEALS  HELPCENTER  SIGNIN &  ESPA
Flight Passengers Bags Seats Options Payment Confirmation
Choose Your Fli hts Select your flight time and fare below. Once you select a flight
g you'll be able to add on other options like bags, seats and extras.
Q DEN€sLAS 2Adults, 1Child EDIT SEARCH Show Fares In POINTS POINTS-CASH SortBy A OF STOPS v
SAVE $35 » Save $100 =
[
1.Depart —Fri, Sep 17 $73 n/a $123 $245 « §23 SEE MORE
Denver, CO (DEN) to Las Vegas, NV (LAS) thed, Sep 15 Th, Sep 16 e, Sep 17 Sat, Sep 18 Sun, Sep 18 DATES
BOOKIT BOOSTIT BUNDLEIT
No frills, just the bare fare. Pick your seat, check a bag for free Fick your seat, a free carry-on and

and get on the plana faster. checked bag, froe flight changs, and
geton the plane faster

6:00am 3 35 9:35am
. . e o )
DEN LAS $44 sc $85 s $104
FLIGHT DETAILS SEAT MAP =

oEPART Anmive

10:30am



| built a flexible
component system for
content pages on Web,
and began implementing
them for key pages.

Apart from being being more
aesthetically pleasing, they were
easier for guests to understand and
established some brand consistency

across multiple content pages.

This allowed us to turn out designs
quickly to product teams, and
allowed Spirit’s internal development
and marketing teams to leverage a
set of pre-coded components to

quickly build and release new pages.

How long does it take to redeem?

You can use your points even faster with the new Free Spirit Points + Cash option.
Fly sooner by combining as little as 1,000 points with cash.

1 Trip 2 3
1ST FLIGHT 1ST FLIGHT
REDEMPTION REDEMPTION
(POINTS + CASH) (POINTS)

Estimates are based on an average poi

4 5 6 7 8 9
FLIGHT FOR TWO SILVER STATUS
TO THE VIRGIN UNLOCKED

ISLANDS

nt earnings of 2,500 points and 250 SQPs per flight (including ancillary purchases).

LEARN ABOUT REDEEMING POINTS

s e
TR s ¥ R K

Use them sooner

You can use your points even faster with the
new Free Spirit Points + Cash option. Fly sooner

\"

Never lose them

Points don’t expire as long as you continue to
earn or redeem with Spirit or with Free Spirit

Ntroc

ucing the

ew F

ree Spirit®

WATCH THE VIDEO

Spirit Airlines

Introducing the new Free Spirit®

You can use your points even faster with the new Free Spirit Points + Cash option. Fly sooner by combining as little as 1,000 points.

LIMITED TIME ONLINE OFFER

Earn 60,000 Bonus Points
+$100 Companion
Flight Voucher

@ 3xPoints on Eligible Spirit Purchases

® 2x points on eligible dining and erocerv store purchases

Limited Time Offer

Web Redesign

HOW TO REDEEM FREE SPIRIT®

Redeem points fa
and easier

ahula <
a8 S
L

Redeem points for seats Use points

on any flights with no Free Spirit F
blackout dates

'

o0 |

[

Points dont expire as long Redeem

as there is activity every partner pr
12 months sen







Exemplis | Responsive Web

taskagge. = wew

taskagge. =

tskge. = Q Q r?
Endless

custom

EndleSS custom | possibilities. Endless custom
pOSSibilitieS | (4: .: Over one million combinations pOSSlblhtleS.

sit amet, consecte tur adipiscing elit,

Paragraph copy lorem ipsum d === T 2 7‘
E B ’ » 4 7, 3 :
Over one million combinations | 3 sed do eiusmod tempor incididunt. | e ' 4
! K < L ; N
‘ : N\ .
. 1 A o S — . Start Customizin - '
Paragraph copy lorem ipsum dolor sit amet, =i | i N i - o > i
| g e . s N _ = /
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consectetur adipiscing elit, sed do eiusmod

tempor incididunt.
Over one million combinations

eiusmod tempor incididunt.

Start Customizing —

Mix. Match.
Buy a whole
The Summer Sale
is here — Save 20%
Travel Accessories —

' B & .

| A\ : ¥ il ¢

| ' e

1 \ ; ger » . o, - .

\, ' - - The Summer Sale is here — Save 20% on bundles. Paragraph copy lorem ipsum dolor sit
Start Customizing = { N amet, consectetur adipiscing elit, sed do
O Shop all Luggage Shop for Home Office
\

The Summer Sale is here — Save 20% on bundles.

Shop all Luggage Shop for Home Office

Exemplis came to me with a unique challenge: build a website
without a brand, without a name, and without a product. &
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CATEGORY

. NEW

[ sHARE

- MENU

SUBCATEGORY

CYPRESS CARRY-ON W/ BATTERY CHARGE

Click and drag to move - scroll to zoom

o1. Details 02. Specs

High-Tech Camouflage

Longer Title Here

Apply to All
Side Panels

Front Panel

Apply

Our Guarantee o4. Reviews

Qa ® O Q ?

Cypress Carry-on
w/ Battery Charge

$450.00

@® Expedited Custom
Ships in 5 days

MATERIAL v COLOR v

Fabric: Black Kevlar (+ $120)

=

R

~ -t g
-
-
)
.
. ;
| ‘ .

Zipper: Brown/Bronze

Trim Color: Lime

10

Wheels: Black

@ ¢ &

Handles: Titanium
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Exemplis | Responsive Web

Potentially selling either
luggage, home office furniture
(or both!) — my designs had to
be neutral enough to accept

either product.

What they did know is that
whichever product direction
was chosen, it would be highly
customizable, so the

configurator was key.



Exemplis | Responsive Web
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> CATEGORY SUBCATEGORY CYPRESS CARRY,

[

Cypress Carry-on
w/ Battery Charge

Starting at $450.00

KA Rk k 3 REVIEWS

Start Customizing —

Qwabiore in Sand with Obsidian wheels. . = % & _©

Details Specs Our Guarantee Reviews

Details

Learn More > Learn More > Learn More

Other Items in this Collection

See the whole Collection

Cerritos Carry-on Bag Valley View Luggage tag Holder Carrying Case

Specifications

Product Care

I é @ o
—>

DIMENSION Airline Carry-on Guide

21.7" x13.7" x 9” 7 Ibs. 38L View the Guide



whole family 3 HIDE FILTERS 38
and save.

Quick Ship

< R o
Shop All Backpacks Popular Bundles —> Customizable

Category

Carry-On Luggage
Medium Luggage

Stories from the Travel Journal

Large Luggage

Product Type The Katella Case Cerritos Carry-on

2 8 8. 8 & 4 L 8 8 8 & 4
Collections

Fullerton
Huntington Beach
Santa Ana

Newport (2

SA
Material
Canvas -

Leather
Bulletproof Kevlar
v v
Wheels

Plastic Holder | Orangewood
Titanium L. 8. 8.8 8 1 1 8. 2.8 8 4
$375.00

Featured Products & Best Sellers

| spent many weeks on-site at their headquarters in Los Angeles
working hand-in-hand with their teams to quickly turn around a

complete solution including all shopping pages through to checkout.

Exemplis | Responsive Web

taskagge. = wew Q ® O . #® taskagge. = wew

Cypress Carry-on
w/ Battery Charge

Starting at $450.00

KRRk Ak 3 REVIEWS
Paragraph copy lorem ipsum dolor sit
® Quick Ship amet, consectetur adipiscing elit, sed
do eiusmod tempor incididunt.

e

The Summer Sale is here — Save 20% on bundles.

Shop All Sale —

Expedited Custom
Custom

Shop Allin Luggage

Add Free Personalization

- 1+ Add to Cart — ﬂ

Shop Luggage Tags > Shop Full-Size »

gl

Details Our Guarantee Reviews
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Book

Role: Solo Designer

Overwhelming (and somew
embarrassing) toilet

flushes were the number

sound reported on compan
calls. By a long shot.

&5

IRV, BN » TIL

We asked everyone: Whatare S i
E 3 £ of. A very close

. / WoAR %
the strcngest noises youve he(lfd 3 A man’s best friend
; ? | preontrollably barks
during a company call’ = 3 S ng at the
Sweet tunes, bro. 8 P B LRSS ¥ e lltl#do the window.
But can you turn

it down?

HONORABLE MENTIONS:
“If you’re not talking please go ©on mute. 3 4 :
[ [ v ; 8 4
“I‘m on a conference call! . 3
i 2 S Mo surprise a
“Can you see my screen? : fte 0
y ' : - of airport ang traveling

"..Qt..tt....t'l.'.'ick!" . ;
; = 3 CONEEPT ™°Uet made it on this s

“Oh .

In Our Voice

Print & Graphic Design

Culture Book 2016

S8 - In Our Voice




Culture
Book

Each year, we collect
data and submissions
from our colleagues
across the globe —
from New York to
X'ian — and assemble
the Culture Book.

You‘re only as good as the people you hire.

Volume 6

We capture it all, from the noises
heard on conference calls to
photos from the year-round events

in all our offices. '
Culture

Book

These books are printed as

A celebration of a year

filled with go lives, culture
events, and yet another /
name change.

keepsakes for every employee
and are widely distributed as a

recruiting tool at conferences

Razorfish Commerce

@ ® : o

and events.

2016




of, woof. A very close

‘ond was man’s best friend
controllably barking at the
birds outside the window.

It’s no surprise a variety
of airport and traveling
noises made it on this list.

In Our Voice
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We asked our colleagues to draw

at they would put in their

fishbowl and we quickly learned

™

v

).\ o

XITAN
HALLOWEEN
PARTY

2016

T COSTUMES COME
NSIBILITIES

Culture Book

Timeline

|

e |
\J

‘
i
’:.

ts a recognition progra
professional mileste

is that cc

oints b nes our

sarter the colleague with most

eives an additional 4,000 pol

There's more than one
way to fill a fishbowl.

0 bonus points
se of the year.

Most Giving Pillars

-~-</>

60,403

Although a concerning number of
them seem to involve booze. Hmm.

BCS Winners

I Q1 - A tie botween Kat Moran (Pound) & Stephanie Cozad!
& 02 = Kevin Barth

Q3 — Ashleigh Shock

Q4 ~ Alex Sarvice (also our Heisman Award Recipient]

In Our Voice

A very close second was
someone lLetting lLoose with
some colorful language.

“The pizza is here!”

it turns out, have a

capacity for empathy.
ially when mom or dad are

ialed into a company call.

246%

=
=1
=

>
119%
rience

omer Expe

=
~
-

Cust

at
™
[

Points Distributed

rd 4th
Quarter Quarter

37989 37456 48468 31,324

THAT NUMBER OF REWARDS POINTS YOU COULD GET

3,104 copies of “The Princess Bride” on DVD.
4 tickets to the Emmy Awards Ceremony & Governors Ball After-Party.
200 electric cordless chainsaws.
$26,448 worth of Applebees gift cards.
10 Sony® 75-Inch Ultra HD 4K HDR LED Smart HDTVs.
988 bottles of ultra hydrating shampoo.
Or, you could just go with 2,100 pacifiers.

Technology Mast

YN 04

Razortish Rewards Stats

=

e.

Culture Book 2016. Better than ever.

7 Letter from Lynn

Ny P
Letter from the editor and founder of
T i our Culture Book
~ ~

Our Core Values

Learn ab: t drives our

company and colleagues

Where dowefitin?

How does Razorfish Commerce fit
in to the larger Publicls Groupe?

Culture Book 2016

Our Story

Atimeline of the company, through
fve name changes, two acquisitions

and a whole lot of winning.

In Our Voice

Hear all about Razorfish
Commerce straight from the
mouths of our colleagues.

LISTEN IN ON PAGE 32

Go Lives

One site at a time, making
the internet a better place.

LAUNCH TO PAGE 82

« Work and Play

Take a peek inside each of our
offices around the globe.

3
la

TRAVEL TO PAGE 56




Astound = ¥

Intelligent

LA ROCHE-POSAY
(ABOMATORE CERMATOL OGN

Astound Commerce designs and

STE AND PRICT
40m| $23.95

o |
Commerce, - p—
r I Realized. | =

builds beautiful, responsive
shopping experiences backed by
industry leading eCommerce
o . technology for the most loved :
Role: Solo Designer s

Learn About Our Expertise - Product Overview

View Our Clients & Work > La Roche-Posay Responsive
Design for LOreal Global

View Case Study -

Delivering a rapid ~ Picking the right amount Astound wins best
global rollout ’ of people for a usability test design for Volcom
View Case Study - . See Latest Insights > Read the Press Release -

The Astound team was instrumental in the successful launch

Astound Commerce
° ° of over 20 of our global sites all within one year. A monumental
B ra n d I n g / We bs Ite / Co I I ate ra I feat executid flawlessly, and with ongyoingAsupport. t

— Jeremy Bradford, VP of eCommerce LU'Oreal

w TIMBUK2 Hastens 74

VERSACE




While at Astound, in
addition to leading our
eCommerce Design team
| redesigned our logo, full
branding system,
marketing collateral and
website.

| revamped all our presentation decks
at the same time with a new set of over
250 new slide designs to match the

new brand.

A printed brand book was also
designed and sent to all offices for

guidance on all branded materials.




* Technical assistance

03

Presentation Opening

iy iding Slide with Header
Slldes Lorem Ipsum Dolor Sub

This would be subtext if additionally
necessary or can be left out.

January 10, 2015

Structure Ipsum

Product Matrix

ACCOUNTABLE ACCOUNTABLE NOTACCOUNTARLE NOT ACCOUNTABLE NOT ACCOUNTABLE
FULL AUTHORTY PARTIAL AUTHORITY FULL AUTHORITY PARTIAL AUTHORITY NO AUTHORITY

Holding:

Delivery o o
PRt Delive: + Investment round will
organizations: nrgnningtm [& 10n thi 1
100% owned. - % ~
owned by the Holding
One Two

e &
Main GmbH Russia ‘ 3 |

Lorem Ipsum Dolor:

&
3
g
F
SUBSCRIPTION
"
A\

<=4

&

=¢
=
=¢

BILLING MODEL

ENGAGEMENT

=
¢
=

=

Support Offerings Lorem Breakdown Money ...

Solution Support is the starting point for This One Thing’ Lots of Other Things?
resolving all Demandware related issues. '

$200,0
PRODUCT SUPPORT

SUPPORT

OFFERINGS

* 24/7 Support

* Problem Escalation and
Resolution

with product suite

) * Site Monitoring
* Demandware Site 24/7 and Alerts

* Business Manager SOLUTION + Site Administration and
SUPPORT Maintenance

* Troubleshooting,
Anaylsis, Mitigation

+ Custom Code - This Guy . That Guy
Development and
Deployment

Global Leader
ineCommerce
Solutions with
Scale & Depth

150+ @

Online stores launched
from 2012-2014

500+

Professionals exclusively
focused on eCommerce

Preparing for a Global Rollout

30+ ipsum with, 12 other things.

* North America, Europe and
the rest of the world

» Full spectrum of services:
Creative, Consulting, Development,
) Support & Operations

Lorem Ipsum: The Level Group

—

THE LEVEL GROUP

E-PARTNER

amony MR casaper  galliano  wooLRicH

B eeox

Pyramid Framework

Franchisee

"
T ® “soect Managemery Trelsing
Fees & Charges. Financing R B
Market Channel & Snared
——e  Localzation R&D Partner Success
Strategy Development Structure
Purchasing & Murman Pre-coening Brand Sales &
Supply Chain Resources Suppart 1T Systorms Masesng

==

Data Miner (CRM)
Joel Bengtsson

GOAL: Be able (with the help of the data in the DW) to
build medels for customer scoring, find anomalies.

PROBLEM: Missir
Takes a really long time to get a change complete

2 the required information in the DW

NEEDS: Full raw data on the business, transactions and
events from all the operational systems.

SOLUTIONS: Fast access to the right data, customizable
ation to meet the business needs

solution and a orga

FACTS/KPIs: Raw data from all

properly execute on objectives

operational systems to

for the something

g j.bentsson.ac

eCommerce Unique Approach -
Visualize Requirements & Prototype

GATHER
FEEDBACK

SHARE &
v
INTERACT

« Interact and experience
before you construct

» Iterate Rapidly
«+ Eliminate 60% of waste
and rework



Astound Commerce | Business Cards
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Dermatolog'\st Answers

eighton Meester

uses Tolenane
10 calm her <kin

SPECIAL DEAL Free Shipping On Your Next Order. See Details

£ SERVICES WHAT'S NEW SKINCARE

e A
¥

k‘ ‘
U Mee f

SOS Save Our Skin

T

See All Promotions

EMAIL SIGN uP LA ROCH E'POSAY

LABORATOIRE DERMATOLOGIQUE

nti-aging innovation

ANTHELIOS MY SKIN ABOUT US SOS
REDERMIC [C] | uasocrerouy
PLUMPS, FILLS
AND VISIBLY "
REDUCES  fuomme(@
WRINKLES -
| A AL AKX

AUG 08, 2012
Leighton Meester
uses Toleriane

to calm her skin
Read the entire

interview with OK!
Magazine.

L’Oreal

I

LA ROCHE-POSAY

LABORATOIRE DERMATOLOGIQUE

H ANTHELIOS  SPECIAL OFFERS  STORE LOCATOR

o

/""
P

4

REDERMIC [C]

PLUMPS, FILLS
t\‘) AND VISIBLY
L
-~ REDUCES
WRINKLES

@

Over 2 millions Americans will be diagnosed
with skin cancer this year. See where you
can get your skin checked for free near you

I wath CC Cave e Clin

Responsive Design



LA ROCHE-POSAY

LABORATOIRE DERMATOLOGIQUE

SEARCH Enter Keyword

Over 2 millions Americans will be diagnosed
with skin cancer this year. See where you

can get your skin checked for free near you

LA ROCHE-POSAY

LABORATOIRE DERMATOLOGIQUE

REDERMIC [C]

NORMAL TO COMBINATION

Anti-wrinkle firming moisturizer filler.
Plumps, fills and visibly reduces wrinkles.

Immediately improves
firmness and elasticity

Evens skin tone
Non-greasy, velvety finish

SIZE AND PRICE

40ml $23.95

QUANTITY

1

135 REVIEWS
L B B {

ADD TO CART

SHARE AND RECOMMEND

Product Overview

H |

LAROCHE-POSAY

L MORATORS DERMATOLOGQUE

REDERMIC C_]

< OF COMBLEMENT
ANTLAGE PIAUX SNSRE

NEW

SALE

LAST CHANCE
BEST SELLING
TOP RATED

Skin Type

Oily

Hyperpigmentation

Aging: Fine Lines
Sensitive
Redness

Dry

Sun Sensitive

Category

L’Oreal

Lorem ipsut
Isicing elit, {

SLUTION MICELLANE
PHYSIOLOGIQUE

Ve e e
PHYSIOLOGICAL
MCELLAR SOLUTION

Wi - 676 ROL

REDERMIC (|
otcemmped
el

G e
v

Responsive Design




Hastens

Role: Lead Designer, worked

alongside my UX counterpart

Responsive Design

HASTENS BEDS

Handmade
In Sweden

In a world of mass-produced beds, Hastens
stands alone in its belief that there is only one
way to create a true masterpiece—by hand. It's
the way we've done it for more than 160 years.

LEARN MORE

Hastens

ing Sleep
ce 1852

ISCOVER HASTENS



Hastens | Responsive Design

OUR COLLECTION CRAFTING SLEEP OUR HERITAGE SLEEP CENTRE FIND A HASTENS LOCATION

HASTENS BEDS

Handmade
In Sweden

LEARN MORE

IT’S THE MOST COMFORTABLE BED I’'VE
EVER SLEPT IN AND WILL BE THE ONLY BED
| WILL SLEEP IN FOR THE REST OF MY LIFE.

CHRISTOPHER PHELAN

Hastens

i ot Crafting Sleep

Changes everything

R Since 1852

BROWSE OUR COLLECTION

TLE

DISCOVER HASTENS

OUR COLLECTION CRAFTING SLEEP OUR HERITAGE SLEEP CENTRE FIND A HASTENS LOCATION

Abour Hiistens Partnership Customer Service
HISTORY NEW BUSINESS CONTACT US
CAREERS INTERIOR DESIGN PROGRAM FAQS

PRESS DISTRIBUTORS PRODUCT CARE

25-YEAR WARRANTY

CATALOG REQUEST

| P After a trip to Stockholm to visit the factory where Hastens craftsmen
L s build their mattresses — many models exclusively by hand — |

. designed the first eCommerce offering for this family-owned brand.




‘% FREE SHIPPING ON ALL ORDERS  enter code: DISTANCE at checkout

vyaylorMade

PRODUCTS ONTOUR TRY OUTLET TRADE-IN

R15 METALWOODS.

MADE OF
GREATNESS.

Our most technologically advanced
metalwood family ever.

GOODBYE 2014, HELLO
2015!

SHOP IRONS. LETHAL BALL PACKS.




?& FREE SHIPPING ON ALL ORDERS Enter code: DISTANCE at checkout

aaylorMade'

PRODUCTS ONTOUR TRY OUTLET TRADE-IN

R15 METALWOODS.

MADE OF
GREATNESS.

Our most technologically advanced /£~
metalwood family ever.

BUY NOW LEARN MORE

YEARIN REVIEW

GOODBYE 2014, HELLO SHOP IRONS.
2015!

Including our brand new RSi
Check out our Year in rons
Review

IRONS RECOMMENDER

EMAIL SIGNUP B2

QOO

JOIN | LOGIN

/ = vzaylorMade

N

e
:

R15 METALWOODS.

Our most technelogically advanced metalwoed family ever

LETHAL

Available

YEAR'IN REVIEW

START HERE

GOODBYE 2014, HELLO 2015!

vgaylorMade  Propucts

R15 METALWOODS.

MADE OF
GREATNESS.

Our most technologically advanced
metalwood family ever.

YEARIN REVIEW

GOODBYE 2014, HELLO 2015!

Check out our Year in Review

Adidas

ONTOUR TRY OUTLET TRADE-IN

SHOP IRONS.

RS

ncluding our brand new RS

Multi-Brand Responsive Web Design

ro

ns

LETHAL BALL PACKS.

Available in 20, 50 and 144 packs




PLF Polo ( te Heathered T!

Stripe Polo

% % % Kk K

READ MORE v

You May Also like

{I]  APPAREL FOOTWEAR ACCESSORIES

OUTLET THE BRAND

Climalite Heathered Thin

AP,

2

“Tour Preferred” is an attitude and an aptitude. It's a
skill for understanding, designing, building and
maintaining golf equipment for the better player.
Tour Preferred irons have long been revered by

ompne L @@’@

Color
2 &
=
Size v
Quantity v

Availability: In stock

Free Shipping

on all orders

Enter code: DISTANCE at checkout

$30.00

&> ShopRunner FREE 2-Day Shipping
wy & Returns  Learn More | Sian

¢+ [ (I

‘"% FREE SHIPPING ON ALL ORDERS  ntercose DISTANCE st checkout

vjaylorMade

NEW ARRIVALS RETAIL & DEMO

D

TOUR

Find a Store Near You

OUTLET

EMAIL SIGNUP B2

s OFO

Enter street address, city, & state OR zip code

We found 20 retailers in your area

KENNY COLLINS' GOLF SHOP

12.5m

Bellows Falls

v SEARCH

Adidas

WOMENS

FILTER Clear all

New arrivals
Suits
Jackets & Coats
Shirts

Mens

Women's

Gift Certificates

Sale

SIZE Clear

COLOR Clear

Multi-Brand Responsive Web Design

a‘dl‘ks e 2 OO

INNOVATIONS ACCESSORIES OUR BRAND

NEW ARRIVALS

JETSPEED SLDR FAIRWAY
FAIRWAY & RESCUE
$246.00 $286.00




MENU CLARINS Q ¢ & =

Claririgs*

Role: Solo Designer Ul & UX

10 Reasons why Come visit us at
with Clarins, life is our store and spa
more beautiful. in New York!

LEARN MORE GET DIRECTIONS

a FREE SHIPPING ON ORDERS OVER $75 ﬁ THREE FREE SAMPLES WITH EVERY ORDER D EARN REWARDS EVERYTIME YOU SHOP

Explore our Plant Gallery to see the
ingredients that make us unique.

SEE THE GALLERY

Clarins USA
Responsive Design

Top Sellers New Releases




Clarins | Responsive Design

CLARINS CLARINS

4

@ . ingredients that make us unique. S\ :
\ ~ N Video + Tips
f\‘«
‘;‘ -
| v

SEE THE GALLERY

Top Sellers New Releases

: My Skin Beauty Routine

hl
MultEXCINE NNt
Vouth ey evam

#showusyourclarins

Multi-Active Tonic Body Multi-Active Super-restorative Beauty Flash Balm
Toning Lotion w/ Iris Treatment Oil Night Recovery Cream Total Eye Concentrate

$24.00 $58.00 $62.00 $83.00 $62.00

Video + Tips

Tag your photos on Instagram, Pinterest & Facebook with #showusyourclarins for a chance to be featured here. Click any photo to see what products are being used.




CLARINS

Come visit us at our store

and spa in New York!

@ FREE SHIPPING ON ORDERS $75+

Explore our Plant Gallery
to see the ingredients that
make us unique.

CLARINS

R/

Explore our Plant Gallery
to see the ingredients that
make us unique.

SEE THE GALLERY

Top Sellers New Releases

)

i

Tonic Body Multi-Active
Treatment Oil Toning Lotion w/ Iris

$58.00 $24.00

CLARINS

Video + Tips

My Skin Beauty Routine

#showusyourclarins

Tag your photos on Instagram, Pinterest
& Facebook with #showusyourclarins for a

chance to be featured here. Click any photo

CLARINS

My Skin Beauty Routine

#showusyourclarins

Tag your photos on Instagram, Pinterest
& Facebook with #showusyourclarins for a
chance to be featured here. Click any photo

to see what products are being used.

SEE THE GALLERY

SIGN UP FOR OUR NEWSLETTER

Clarins | Responsive Design

CLARINS

SHOP
ABOUT US

CUSTOMER SERVICE

CLARINS

CS@ClarinsUSA.com — 1-866-325-2746

9:30am - 6:30pm ET (M-F, Excluding Holidays)

¥y f ®

VISA h= DISCVER @ Ver‘i,r;esc:‘by MasterCard

©2015 Clarins. All Rights Reserved.




Thanks for taking the time to
look through some of my work.
| hope we get the opportunity
to discuss it further in person!

Hamza El-Falah
hamza@me.com
415.894.0759


mailto:hamza@me.com?subject=Hamza%20El-Falah%20Portfolio%20Inquiry

